
BRANDING & STYLE GUIDELINES



The Mission
Create incredibly tasty pizza straight from the heart. 

Our mission is to spread love through every aspect of the brand. We believe in 
making amazing food with heirloom flour, wisconsin cheese, local producers, 
partner farms, our awesome employees + customers, and our supportive 
community family.

The Slogan
All Food Needs is Love. 

Fashioned from inspiration surrounding the Vietnam War, the purpose behind 
our food is to communicate love through everything we do.

The Logo
The logo features consists of the bold, 
hand-rendered word mark and its accompanying 
heart mark attached to the right side. The style of
typography allows the addition brand graphics
to have a voice of their own, and provides
the flexibility to change the tone/emotion
surrounding the logo at any given time.



If someone where to say, “what is Flourchild all about?” - A good answer would be something 
like, 

At Flourchild we pride ourselves in doing the right thing - no matter what it is we are doing. 
The general message from the culture of the 60’s (around one of the most detrimental wars 
in our Countries History - Vietnam) was “All We Need Is Love”. Well, we think the same can 
be applied to the culture and societal norms around food today. In an era of more processed, 
mass grown, chemically enhanced, commercial food production than ever…WE BELIEVE,  “All 
Food Needs is Love”. This is so true when applied to the nourishment we put in our bodies 
on a daily basis. Now more than ever we are actually questioning where food is coming from 
and how our bodies are reacting to it. From a health perspective, we are also experiencing 
the largest fitness kick in US history. It is a bit chaotic, isn’t it? We are exposed to a lot: fast 
food on every corner, boutique grocery stores, supermarkets, cooking shows, documentaries, 
food porn, new diets, old diets, fast food, vegetarian/vegan, keto, gluten free, dairy free, soy 
free… get my point? How can we make the right decisions? At Flourchild, we believe it is a 
BALANCE. Yes we will have some fantastic freaking pizza…Yes we will have tasty sandwiches 
made with homemade breads….Yes there will be a small plates that will be SO familiar that the 
sound of them will make ANYONE smile. We believe in FRESH INGREDIENTS no matter what it 
is! From flour to fresh veggies, we will be using REAL ingredients. Especially on a lunch front, 
we will make our avocado bowls, salads, wraps, sandwiches, veggie plates, etc, as accessible 
as possible! Dine-in, Carry out, quick, fresh, nourishing food you’ll need to get through the day. 
Eating “healthy” doesn’t need to be flavorless. It can still be fun! Flourchild will show that this 
is possible. We believe it is ok to indulge without being overindulgent. 

The Why?



The Logo
We are very proud of our logo, and we require that these guidelines are followed 
to ensure it always looks its best. Our logo is the combination of a hand-rendered 
wordmark and the heart icon.

Exclusion Zone

LOGO BREAKDOWN

The black logo, pictured on the left, is our primary 
logo colorway. The black logo should be used on 
light colored backgrounds. The white logo should be 
used on dark colored backgrounds.

Please note: The colored renditions of the 
logo should only be used on a black or white 
background, for any other background you should 
use a monochrome logo.

The logo’s exclusion zone is equal to half the height 
of the underlined o within the logo (marked with a 
red line in the diagram).

No text should break the exclusion zone with 
the exception of an added slogan to the logo. If 
included, the slogan should sit within the dashed 
white zone (as pictured on the left.

All Food Needs is Love.



LOGO RULES

DO NOT
show the logo without
the heart icon on the right

DO NOT
show just the heart icon 
without the wordmark

DO NOT
create an outline of the logo

DO NOT
put a stroke around the logo

DO NOT
rotate the logo

DO NOT
warp or distort
the logo



SUPPORTING TYPOGRAPHY

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()_

ALPACA 
SCARLETT

Source: www.dafont.com/alpaca.font

Chosen for the openess of the 
characters and the mix of modern 
style with inspiration from the 1920s.. 

This font should maily be used in all 
caps for headlines and item call outs. 
The all caps allows headlines to be 
clearly separated from descriptions 
and increases readablilty.

On packaging this font should be 
used for the name of the item..

On the Flourchild menu, this font 
should be used for item names and 
price indications.

Headline Text 
Used for Social Media,
Print (Menus etc.), Packaging



SUPPORTING TYPOGRAPHY

Ogonek - Regular

Ogonek - Italic

Ogonek - Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()_

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()_

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()_

Ogonek 
Font Family

Source: www.dafont.com/ogonek.font

Chosen for its neutrality and 
readability. Ogonek is an easily 
legible font that allows it to be easily 
undestood and communicated clearly. 

This font should be used on all formal 
stationary, letterhead, business cards 
etc. 

On packaging this font should be 
used for listing ingredients, allergen 
information, and anything that should 
be communicated clearly.

On the Flourchild menu, this font 
should be used for item descriptions.

Supporting Type & Web
Used for Web, Social Media,
Print (Business Cards/Menus etc.), 
Packaging



COLOR PALETTE

The main 5 colors are inspired by the 
original comic book colorway for the 
Teenage Mutant Ninja Turtles. The added 10 
colors are chosen to support the 5 main 
colors and to provide less bold options to 
be used throught the brand if needed. 

Rarely will all 15 colors be shown together, 
only on letterhead, and business cards. 

This range allows a wide variety of colors 
to be used on packaging, swag items, 
throughout print pieces on the website & all 
over social media.

The most common pairings should be 
triplets or complementary pairings.

Full Spectrum Color Palette
Used throughout the Brand for everything

Triplet
Used to 
create depth

Complementary
Used to create 

interest



Main Color Scheme
Used for Web Graphics, Social Media,
Print, Packaging & Interior Design/Mural

Supporting Tones
Used for Social Media, 
Depth on Packaging & Mural

Supporting Shades
Used for Social Media, 
Depth on Packaging & Mural

Hex: #e3331c
R:227 G:51 B:28
C:5 M:94
Y:100 K:0

Hex: #e99623
R:234 G:149 B:0
C:6 M:47
Y:100 K:0

Hex: #4c9c45
R:76 G:156 B:35
C:74 M:16
Y:100 K:3

Hex: #00aae6
R:0 G:170 B:230
C:72 M:15
Y:0 K:0

Hex: #995aa0
R:153 G:90 B:160
C:44 M:76
Y:3 K:0

Hex: #e38b69
R:227 G:139 B:105
C:8 M:54
Y:61 K:0

Hex: #eac584
R:234 G:197 B:132
C:8 M:22
Y:55 K:0

Hex: #96c289
R:150 G:194 B:137
C:44 M:7
Y:59 K:0

Hex: #89c9c3
R:137 G:201 B:195
C:46 M:3
Y:26 K:0

Hex: #a89abd
R:168 G:154 B:189
C:35 M:38
Y:9 K:0

COLOR PALETTE
Hex: #e34f1e
R:227 G:79 B:30
C:6 M:84
Y:100 K:1

Hex: #eaa920
R:234 G:169 B:32
C:8 M:36
Y:100 K:0

Hex: #4c8d50
R:76 G:141 B:80
C:74 M:24
Y:87 K:8

Hex: #0090b8
R:0 G:144 B:184
C:82 M:29
Y:16 K:0

Hex: #99688f
R:153 G:104 B:143
C:43 M:67
Y:23 K:2



SUPPORTING GRAPHICS

The Style
The entire Flourchild brand is very playful in its presentation. Through the 
mission statement, color palette, and through the supporting graphics that 
accompany messaging in creating the overall look and feel of the brand. 

Doodles are what drive the style of Flourchild. Pulling from coloring book/comic 
book references the illustrations style plays on nostalgia and brings a modern, 
fun vibe to the brand. 
Paired with the color palette, this style allows a full 
range of creativity to infiltrate the brand. Our inspiration
is drawn from anywhere including tour posters, 
vintage pins and patches, band merch, graffiti,
skate shop graphics, and comics. 



ILLUSTRATION RULES

The Style
Plain line illustrations should be shown 
either fully in white or fully in black. It 
should match the choice of logo as well.
(i.e. if the logo being used is white, all of 
the illustrations paired with it should also 
be white, like pictured on the left)

Graphics that include color can be 
paired with either. 


